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TRAINING EXAMPLE 02
STORYTELLING FOR YOUR BRAND
Two DAYS

Do1 Who are you as a Brand?

Hands-on — 1-2-1 Brand exploration and lessons learnt

Lecture - Storytelling your Brand

Defining your Brand values as a professional

Framing your Brand USP

Wrap-up and pending issues

D01 - Output You as a Brand in practice

D02 Group analysis of Brand case studies to identify lessons learnt
Crafting the visual storytelling for your Brand
Pending issues and new challenges — How to reinvent a Brand?
Final Q&A with Wrap-up

Putting everything to work for tomorrow

D02 - Output Your Brand ready for tomorrow
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